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Operator:
Good day and welcome to the Ooredoo Group Q3 2015 Results Investors’ Conference Call. Today’s conference is being recorded. At this time I would like to turn the conference over to Andreas Goldau. Please go ahead.
Andrea Goldau:
    [Greetings]. Hello and welcome to Ooredoo’s Financial Results Call. My name is Andreas Goldau and on behalf of the Investor Relations team I thank you for joining this session. As part of today’s discussion I am pleased to introduce Ajay Bahri, our Chief Financial Officer, and Hans Kuropatwa. Hans is now in charge of Ooredoo’s strategy. He has been with the Ooredoo Group since 2010 leading our M&A business, and he has been working in the mobile industry for over 25 years.


We start with an overview of the Group results followed by a Q&A session. The presentation is available on our website at ooredoo.com. Before we begin, a few necessary disclaimer points if you refer to slide number 2 please. In the course of today’s discussion, we may make some forward-looking statements. These will be based on the information available to us today and so you should not assume that in future we will continue to hold these views. As such, we do not commit to notify you if our views change. We therefore refer you to our public filings for some factors that might cause forward-looking statements to differ from actual future events or results.


So to begin, I now hand over to Ajay.

Ajay Bahri:
Thank you, Andreas, and good day to everyone joining us on the call. The Group has delivered strong revenue growth in its main markets in local currency terms in the nine months of 2015. The Group has delivered a strong performance based on operational efficiency. We continue to face challenges, mainly currency-related and the ongoing security situation in Iraq, but overall our strategy is delivering some positive trends. Our revenue of QAR 24 billion was generated from strong growth in local currency terms in key markets such as Qatar, Oman, Indonesia, Myanmar, Algeria, Kuwait and the Maldives. EBITDA for the nine months remains robust at QAR 10 billion. Excluding the impact of foreign currency, EBITDA would have increased by 5%. Quarterly net profit also doubled compared to Q3 2014 following improved margins and the sale of our noncore asset Wi-tribe Philippines in September. The appearance of fast networks, global brand and innovative services has enabled us to grow our market share. Gross customer numbers grew by 20% to nearly 115 million during the period, with strong growth in customers in Indonesia, Myanmar, Algeria, Qatar and Oman. Indosat has continued its strong performance in customer numbers with a 27% increase to nearly 69 million. One of the key pillars of our global strategy, become a data-centric business, continues to deliver strong growth. Data revenue now accounts for 35% of the Group’s revenue and has grown significantly to QAR 8.5 billion for the nine months 2015. Ooredoo is increasingly a data leader in its operating markets as we deliver an expanding range of new and innovative services driven by our broadband networks. Our global B2B strategy targeted at communication needs of our business customers is also generating good growth with more than QAR 3.8 billion of revenue for the period, a 10% increase.

Moving on to slide number 5, the Group generated good levels of revenue growth in local currency terms in most of its main markets. Qatar and Oman both delivered double-digit growth in the period. Importantly, Kuwait generated a 5% improvement in revenue, continuing the improvements in its performance. Indonesia was impacted by the ongoing adverse political and economic situation and Iraq’s revenue was affected by the security situation. Reported revenues were also affected by adverse currency movements which impacted revenue from Indosat, Ooredoo Algeria and Ooredoo Tunisia, although EBITDA remained robust at QAR 10 billion and our EBITDA margin was maintained at 41% for the period. On a quarterly basis, the Group delivered a 44% EBITDA margin as we enhanced our operational efficiency on a gross basis. Excluding the impact of foreign currency, revenue was up 4% and EBITDA was up 5% for the period.


Moving on to the next slide, net profit and net debt, turning to net profit, Ooredoo generated net profit of QAR 1.8 billion for the nine months. On a quarterly basis, net profit more than doubled to QAR 756 million. During this period, the Group sold its holding in Wi-tribe Philippines, which contributed to the reported profitability. Net profit was additionally driven for the period by increased profitability in markets such as Qatar, Oman, Kuwait and the Maldives. Just as a reminder, last year’s net profit was negatively impacted by a one-off legal case provision in Indonesia which had a net profit impact at the Ooredoo level of QAR 270 million. Asiacell’s net profit continues to be affected by the security situation. However, we have seen the situation stabilising. Net profit was also affected by adverse foreign currency movements in Indonesia, Algeria and Tunisia. Adjusted for the effects of foreign currency, net profit would have increased by 2%.


Looking at the Group’s net debt and net debt to EBITDA ratio, net debt now stands at QAR 27.8 billion, a 9% reduction in comparison to 30th September 2014. Our net debt to EBITDA ratio is now at 2.2 times, a slight reduction from the 2.3 times for the nine months of 2014. We remain within the Board’s guidance of 1.5-2.5 times and continue to manage our gearing within the guidance.
Next slide please – free cash flow and capex. We generated an additional 13% in free cash flow compared to the nine months of 2014. This was due primarily to a lower level of capex versus last year. We continue to invest in our networks to maintain our competitive position. We expect that capex levels, as usual, will be weighted towards the last quarter of the year.
Moving on to the next slide, total Group debt breakdown. Total Group debt remained stable compared to the nine months of 2014. Group debt is well balanced and we have maintained appropriate levels of cash. We have no short-term refinancing requirements and Qatar remains the principal holder of Group debt.
Next slide – our debt profile continues to be conservatively managed with liabilities spread out until 2043. Our short-term liabilities are covered by considerable cash positions of QAR 18 billion at a Group level until 30th September 2015. Our credit ratings remain stable with all three main agencies. Ooredoo continues to arrange debt in local currency as part of its ongoing strategy to mitigate foreign currency risk. During the period, Ooredoo Algeria arranged the first ever local currency loan for an internationally controlled business, to be backed by Algerian public banks. The loan arranged was for DZD 38.5 billion or approximately USD 389 million. We continue this strategy in Indonesia as we increasingly replace USD bonds with Indonesian rupiah bonds.
Next slide – nine months’ customer growth for the Group has been strong with a 20% increase in net adds to nearly 115 million customers. Growth was driven principally by Indonesia, with Algeria and Myanmar also showing good levels of net adds.
Next slide please. Looking at our guidance for the full year, we are broadly in line with the guidance for revenue and EBITDA despite the impact of foreign currency. As mentioned, capex trends tend to be reweighted towards Q4 so we expect to be in line with our guidance by year end. The sequential improvement in revenue, EBITDA, and EBITDA margin performance between Q2 and Q3 has put us back in the range that we had given you.
With that I’d like to hand it over to Hans for the strategy update.

Hans Kuropatwa:  Thank you. Our message on the strategy update is very much one of continuity and consistency in our strategy, so we continue to focus on our three key pillars – lead on customer experience, strengthen our foundations and accelerate growth – and we continue to focus on improving and developing our core business in the core geographies that we described previously. Portfolio optimisation continues to be part of our strategy and as Ajay said previously, we have exited our Wi-tribe business in the Philippines during our quarter, which is an example. Thank you.


Ajay Bahri: Thank you, Hans. Maybe now we can move on to the operational review opco outlook. The first one is Qatar. Our home market of Qatar delivered good growth during the period. Revenue increased by 12% to QAR 5.9 billion with EBITDA increasing by 16% to just over QAR 3 billion. EBITDA margin showed good improvement from 50% to 52%. Net profit increased by 9% to QAR 1.6 billion. I just want to highlight one clarification here. The last year’s numbers for net profit had some one-off gains related to sale of investments. For the operational performance review for the current year, we have not included those numbers, so on a like-for-like comparative, last year’s number would be close to QAR 1.2 billion not QAR 1.49 as we've reported. We didn’t re-state last year’s number and that’s why there could be some further information required. Customer numbers grew across all segments with a 14% increase in customers to QAR 3.5 million. Fixed customer base grew due to Ooredoo’s extensive fibre-to-the-home network which now connects more than 244,000 customers. B2B services successfully generated revenue as the range of smart services targeted at the enterprise market were launched including cloud, email security services, geo-fencing solutions and smart stadium technology for the growing number of sports venues in Qatar. Ooredoo Qatar also launched Supernet in August. This is one of the most significant network upgrades for Qatar of three-band aggregation across its network to deliver even faster and better services to its customers. Quarter 2 to Quarter 3 revenue was down 6%. Part of this was seasonality. Q3 has Eid holidays where a lot of expatriates leave the country. In addition to that, in Quarter 2 there were one-off sales of equipment as well as some mega projects which were not repeated in Q3. The EBITDA margin also improved in Q2 to Q3 from 52% to 54%, to some extent because of the low margin one-off sales of equipment were not there in this quarter.

Moving on to the next slide, Indonesia. Indosat will hold a conference call for its Q3 results on 6th November. You will be able to find their presentation from the IR section of their website. In local currency terms, Indosat had a good nine months. Revenue grew by 11% during the period as Indicant’s customer base grew by 27% to 69 million, and it generated strong growth in data revenue. EBITDA also performed well in local currency terms, increasing by 30% whilst sustaining a robust margin of 46%. The total revenue and EBITDA was impacted by the 12% year-on-year depreciation in the Indonesian rupiah. It’s worth noting that the rupiah has appreciated by about 8% in the month of October alone. Indosat completed the latest phase of its network modernisation program during the period and is now adding LTE coverage in dense usage areas. The investment Indosat has made in bringing fast networks to more of the Indonesian population is helping to drive data usage, combined with new data packs, Indosat is successfully growing its market share and capturing the data opportunity. Quarter 2 to Quarter 3 revenue was up about 1% in Qatari riyals and 7% in local currency. The EBITDA margin improved from 45% to 49% but half of this improvement came from the decline in sales of low-margin handsets and the other half is the opex efficiency where opex was maintained with increasing revenue. As you're aware, net profit was impacted by the negative FX movement of the Indonesian rupiah.


Next slide please – Iraq. Although Asiacell continues to be affected by the security situation, the business has generated an improvement in its revenue, EBITDA, net profit when compared to the second quarter 2015. The overall security situation has started to show some improvements in key areas of the country such as Kirkuk, Tikrit and Diyala where Asiacell has started to reactivate some parts of its network, although it is too early to see any revenue benefits for the reactivations. Data revenue growth has been positive following the launch of 3G services at the beginning of the year. The success of our 3G offering in Iraq has helped to increase Asiacell’s customer base to 10.6 million at the end of September. Blended ARPU for Iraq has also improved, increasing to QAR 38.40 from QAR 35.40. We discussed on our last call how the aggressive marketing that has been characteristic of the Iraqi market for a while now showed signs of abating during the second quarter. This has continued throughout the third quarter. The market remains intensively competitive but the competition is more rational now. In our last call, we disclosed the government’s intention to introduce VAT of 30% to telecommunications services. This was introduced in August for all operators. Despite the negative impact to revenue, Asiacell’s revenue increased compared to Q2. Q2 to Q3, revenue is up 5% as a result of some moderation of price competition and after the VAT impact of 20%. EBITDA margin improved from 42% to 46% as costs were managed more efficiently with an increasing revenue.

Moving on to the next slide – Oman. Ooredoo Oman announced its results yesterday and it will hold a conference call on November 4th. You can find the details on their website. It generated a strong performance across all metrics and delivered growth across its consumer and enterprise markets. Revenue and EBITDA grew by 12% and 18% respectively during the period whilst the EBITDA margin remained constant – increased as well to 54% from 51%. Net profit increased by 9.5% to QAR 306 million. Customers increased by 10% to 3.8 million. Oman also purchased additional spectrum during the period to enable it to deliver a faster, wider and deeper network for its customers. Quarter 2 to Quarter 3, the revenue was up 4% due to an increase in data revenue primarily. EBITDA margin was stable at about 54%, net profit impacted by the write-off of certain swapped assets due to the modernisation of  the network, and that impact was around QAR 28 million.


Moving on to the next slide – Kuwait. Kuwait continues its encouraging performance as it rebuilds its position in the market. In local currency, revenue increased 11% and EBITDA improved significantly by 30%. In addition, the EBITDA margin improved to 25% from 22%. The investments we have made into Kuwait’s network to make it the country’s fastest continues to attract customers to Ooredoo. At the end of September, Ooredoo Kuwait had 2.4 million customers. Ooredoo’s broadband network has enabled the business to grow the number of wireless broadband customers significantly during the period from 97,000 wireless broadband customers in Q3 2014, Ooredoo Kuwait now has 263,000 customers. Quarter 2 to Quarter 3, revenue is up 2.5% in local currency. EBITDA margin moved up from 23% to 29%. Part of the increase is coming from the easing of the handset subsidy in the market, and there is some cost efficiencies as well although the largest improvement factor is due to the handset subsidy abatement. So the margin improvement sustains and is related to the market of handset subsidies in Kuwait.


Moving on to the next slide – Algeria. In local currency terms, Algeria delivered 10% revenue growth for the period as it’s continued to win a growing share of market revenue. The Algerian dinar depreciated 19% year-on-year which affected the quarter revenues and EBITDA in Qatari riyals. EBITDA margin stabilised at 38% and improved sequentially following the significant investment made by the business to drive 3G device penetration. Ooredoo Algeria has continued to build on its 3G leadership in ongoing data promotions whilst reducing device subsidies. Ooredoo Algeria’s data revenue grew significantly during the quarter. The focused marketing of Ooredoo’s 3G services resulted in strong customer growth of 14% to over 13 million. Following the completion of the local financing previously mentioned, Ooredoo Algeria now has more foreign currency-denominated debt, which fed through positively to the net profit figures for the third quarter despite the depreciation of the local currency. Quarter 2 to Quarter 3 revenue was up 5.3% in local currency with focus on 3G data. EBITDA margin improved from 36% to 41%, primarily because of lower handset subsidies in the market.

Moving on to the next slide – Tunisia. Ooredoo Tunisia maintained its market leadership position with 7.5 million customers despite the challenges facing the market. Reported revenue and EBITDA were impacted by the 16% depreciation of the Tunisian dinar during the period. Ooredoo Tunisia delivered strong growth in mobile data as it developed and marketed innovative bundle offers. Ooredoo’s focus on convergence in Tunisia is also generating good levels of growth in fixed B2B services. Quarter 2 to Quarter 3 revenue was up 5.5% in local currency, primarily from data growth. EBITDA margin was down 48% to 43%; as we referred to you in the last call, Quarter 2 had some one-off reversals of tax provisions which had helped improve the EBITDA margin.


Moving on to the next slide – Myanmar. Ooredoo Myanmar’s growth continued during the period and it registered revenue for the nine months of QAR 782 million. Customer numbers also grew at a significant rate with customers reaching 4.8 million at the period end compared to 1 million for the nine months 2014. Ooredoo’s data-only approach to the market continues to generate data growth and maintain high level of smartphone penetration across the customer base, which remained above 80%. The crystal clear quality and fast internet speeds of our network maintained a blended ARPU of USD 6.50. Our network rollout continued to increase Ooredoo Myanmar’s 3G-only network coverage. Point of sale was increased by 30% across the country and regional launches were implemented enabling Ooredoo to reach more of Myanmar’s population. The government of Myanmar has commenced the process of awarding a fourth integrated telecommunications licence. This was always on the cards and factored into our business plan. Q2 to Q3 revenue and EBITDA are stable in Qatari riyal terms; however, in local currency terms, revenue has increased about 14%.


With that I’d like to hand it back to Andreas.


Andreas Goldau:  Thank you very much, Ajay and Hans. Before we start the Q&A part, I would like to thank everyone who voted for us in the Excellence Survey where we won two awards in the Middle Eastern IR Society Conference last month. Currently, the Qatar Exchange is conducting a survey about investor relations in Qatar and we would highly appreciate your support and votes on this one as well. You can see the link in the presentation. As always, any feedback is very welcome. Please share with the investor relations team at any time.


And now we can move on to the Q&A. operator, can you please explain to the participants how to ask a question?

Operator:
Thank you. If you would like to ask a question at this time please press the star or asterisk key followed by the digit 1 on your telephone. Please ensure that the mute function on your telephone is switched off to allow your signal to reach our equipment. If you find that your question has already been answered, you may remove yourself from the queue by pressing *2. Again, please press *1 to ask a question. We will pause for just a moment to allow everyone to signal.


We will now take our first question from Baha’ Makarem from Arqaam Capital. Please go ahead.


Baha’ Makarem:  Hi, thank you very much for the presentation. I wanted to ask if I we could get a figure of how much the financial impact was of the Philippines noncore asset sale? Thank you.

Hans Kuropatwa:  Yes, we booked a profit on the divestment of USD 62.6 million (QAR 228 million).

Baha’ Makarem:  All right, thank you.

Operator:  We will now take our next question from Walid Bellaha from Barclays. Please go ahead.

Walid Bellaha:
   Hi, good morning, thank you very much for your presentation and congratulations on the results. I had three questions. The first question is regarding the improvement in margins. In several of your markets, you said that there have been lower handset subsidies which have driven higher the EBITDA. I was just wondering whether at the same time you had also any cuts in advertising or marketing cost that helped improve that margin. The second question is the prospects for Tunisia, it seems that the market is still very soft so just want to have an idea, some colour on what you expect for the next quarters. And my final question is regarding any plan for possible M&A opportunities. Your liquidity is still very comfortable and I was wondering whether you were planning to use some of this cash for possible expansion.

Ajay Bahri:  Okay, I’ll take the first two questions and I’ll hand it over to Hans for the third one. The margins of course were like I had explained, it’s a combination of handset subsidy but at the same time at the opcos where margins have improved, you can see there's a revenue growth as well, whereas the cost has been held. The opex has still been held at similar levels. It’s a combination of efficiency as well as the handset subsidy being less in some of the markets. The media spend of course and advertising spend varies quarter on quarter depending on the needs within the market.

As far as Tunisia is concerned, the economic and political environment is still not very positive and competition also is quite intense in the market so we expect current trends to continue in the short run at least. And until there is stability and return of tourism back to the country, I think the current trends are expected to continue. And maybe I can hand it over to Hans to answer the M&A question.


Hans Kuropatwa:  Yes, as far as M&A opportunities are concerned, we continue to maintain a very disciplined and focused approach to our M&A activities. There's no initiatives that I can describe to you here today but we will continue to monitor all opportunities that are relevant both in our core business and in our core geographies.


Walid Bellaha:  Okay and just a quick follow-up question. I think you might have discussed it during the capital markets day already but just in terms of possible size of M&A that you could monitor for the market, is this something that you can comment on again?

Hans Kuropatwa:  No, I can’t.

Walid Bellaha:  Okay, understood. Thank you very much.

Operator:  We will now take our next question from Dilya Ibragimova from Citigroup US. Please go ahead.

Dilya Ibragimova:  Hello, hi. Thank you very much for taking my question. Yes, congratulations on the strong results. I had two questions please, the first on Qatar. Could you please update us on the competitive situation in Qatar? I remember going into Q3 the competition was intensifying in the postpaid market from your peers. What are you seeing now? And also, are there any changes in pricing on the market following the MTR cuts? A second question is on Iraq. Could you please give us a bit of colour on how much the prices on the market went by – or at least your feel? It seems like not only the market has been able to absorb the VAT but also there has been notable performance quarter on quarter at least. So yes, if you could comment excluding VAT what the price increases in Iraq were like. Thank you.


Ajay Bahri:  Okay. As far as Qatar is concerned, I think the competition there will be quite similar to what we talked about in the past, and of course promotions are done on a regular basis on different products as well. So no new development really, which is significant as far as Qatar is concerned. As you can see, the seasonality did impact us in this quarter but overall, if you look at the fixed side of the business where we do have some one-off large projects, where of course the competition level is not as intense, which doesn’t impact us. But there's no change in the landscape or anything unusual which has happened during this quarter.

On Iraq, it’s difficult to give you a general answer because the level of competition and the abatement is different in different regions. The couple of regions where we have the Kurdistan region and we do have the neighbouring regions, so the prices move down differently in different regions, but there's a general uplift of prices. What I can tell you is that the increase that you see is despite a negative impact of VAT in excess of 10%, so that gives you an indication of positive impact coming from the increase in prices.


Dilya Ibragimova:  Thank you. That’s very clear, thanks. Can I just follow up on Qatar? You mentioned that there has been no change in competition in the quarter. What about October? I think MTR cuts have taken effect from the beginning of October.


Ajay Bahri:  That’s right and the impact of that, we’ll be able to give you more colour on that during the quarter as we observe how trends continue.

Dilya Ibragimova:  Okay, thank you.


Operator:  We will now take our next question from Catherine Trautwein, a private investor. Please go ahead.

Catherine Trautwein:
   Hi, this is Catherine Trautwein. I’m actually with the Myanmar Times. My question is specific to Myanmar and I’m wondering if there the competition is very, you know, fierce as user acquisition has slowed down. So I was wondering about competitive strategy there and why Ooredoo’s user acquisition has slowed down.

Ajay Bahri:  Okay. I see Myanmar as we’ve talked about in previous calls as well, the difference between us and the other operators is that our strategy has been a 3G-only strategy. Our network and our rollout strategy when we did the bid in Myanmar was to focus on 3G and move the country straight across from 2G – without 2G, going straight into the 3G data world. So the market that we operate in is not exactly the same size as say what Telenor or MPT operators in, which is also targeting the 2G customers. And that’s why as the rollout of the network increases and as we’re rolling out more sites and go to new areas, the growth will pick up again. So it's linked to, the growth in net adds are linked to how we are rolling out the network. But on a like-for-like comparison, you will see a much faster growth in number of customers as far as Telenor and MPT are concerned because their strategies are different and they were targeting a larger pieces of the market.

Catherine Trautwein:
Thank you.


Operator:  We will now take our next question from Marc Hammoud from Deutsche Bank. Please go ahead.

Marc Hammoud:  Good afternoon, gents. A few questions on Algeria. I have seen that it’s the second quarter in a row that the subscriber base has been declining. Is that a deliberate strategy to clean up the low-value subscriber? Is that the competition effect? And that’s one of the markets – correct me if I’m wrong – it’s one of the markets where you’ve increased handset subsidies as opposed to the other markets.

Ajay Bahri:  In fact the handset subsidy for Algeria, Marc, was more done last year and a big thrust on that had happened in Q2 and Q3 of last year and if you remember, a big impact also on the net profits. And Q1, Q2 and Q3 the handset subsidies have been much lower levels than what it was last year. Some of the churn which is a natural churn as some of these handset contracts come to an end is also there. But on an industry basis we are not too much concerned where we are in terms of number of customers because the revenue is showing a positive trajectory there, and some of the inactive customers are cleaned up from the base.

Marc Hammoud:  All right, thank you.

Operator:  We will now take our next question from Ranjan Sharma from JP Morgan. Please go ahead.

Ranjan Sharma:
  Hi, good afternoon and thank you for the call. Two quick questions from my side. I mean we are living in – the first one is that we are living in a lower oil price environment. What do you see as the key risks for Ooredoo in the form of higher taxes or any other impacts that you could see? And secondly, in your Capital Markets Day you mentioned key operational consolidation opportunities. If you can share any details on those and where do you see these opportunities materialising for you. Thank you.

Ajay Bahri:  I will take the first question and as far as consolidation in market is concerned, I’ll give it to Hans. The oil prices impact, the way we factor that in is the impact on the economy itself and a lot of countries where we operate are based on oil-based economies. So in some places, one does see a slowdown but Qatar fortunately still positive in terms of the growth and projects which were planned, especially on the infrastructure side, which will include the World Cup.  So our key market in Qatar, we do continue to expect growth in the GDP and economy for the time being, and there is no talk or contemplation about increases in taxes, at least in the region that we are operating. The only exception on the taxes has been Iraq where there are multiple impacts in Iraq. Of course oil is one of them and the security situation is another one, and we've had a lot of tax claims in the previous years which we've pointed out mostly on last year that we have to take some additional provisions on the tax side, but a big piece of that is behind us in terms of provisions. We are disputing some of the claims and working with the tax authorities there.

Hans Kuropatwa:  Yes, on consolidation, clearly the most attractive markets for consolidation are ones with four or more operators typically, from our point of view clearly the Indonesia market with six operators is very fragmented. I think the Indonesian regulator has made similar statements. So it would be good to see some consolidation in Indonesia but that does not mean we are actively intending to be the consolidator at this point.

Ranjan Sharma:
All right, thank you.

Operator: As a reminder, to ask a question, please press *1. We will now take our next question from Omar Alabbasi from NBK Capital. Please go ahead.

Omar Alabbasi:
Hi, yes, thank you for the call. Two questions from my side please, first on the significantly lower miscellaneous expenses for the three quarters’ period. I believe it was an 85% year-on-year decline. Would you be able to give us a bit of clarity there? The second question is on the swapped-out assets provision of OMR 2.9 million expensed by Ooredoo Oman. Again, would you be able to give us more colour there and can we expect to see similar charges going forward? Thank you.

Ajay Bahri:  Okay. The miscellaneous expenses which you talked about is related to the provision which was done in Indonesia which I referred to earlier. Last year, a significant provisioning was done in Indonesia for a legal case which we referred to as the IM2 case, the details of which are available in our financial statements. That happened last year which has not of course happened this year. So that’s where the big movement comes in terms of higher costs last year. As far as the asset swap is concerned, the modernisation – at least in Oman – is significantly on the combination side so as and when the assets are recovered, to the extent they are not deployable or redeployable, there is a possibility of write-down. Some of the write-downs which happened were also related to some previous quarters, so that is mostly in the large-scale base it happened, but as we continue to invest in maybe the next phase of investing in new capacity, sometimes on coverage, there could be some other charges but not as significant as you’ve seen now.

Omar Alabbasi:
Thank you.

Operator:  As a reminder, to ask a question, please press *1. We will now take our next question from Caspar Erskine from New Street Research. Please go ahead.

Caspar Erskine:
Hi there. I just wanted to have a quick chat about Indonesia. So we've seen pretty steady growth now from PT Telkom and it looks as if they're becoming steadily more dominant in the market. We have written a piece recently about the effect of interconnection on this and it seems to be acting as a defence to their subscriber share. I was just wondering whether you’ve had any further colour on whether the interconnection charge is going to be cut in the near term.

Ajay Bahri:
I think that’s an ongoing issue in Indonesia, the dominance of Telkomsel especially in the area outside of Java, and how the interconnection regime has helped them protect their base. The management in Indosat as well as the Board members from our side are actively working with the regulator to see how the competitive landscape can be more fair and as things develop, it will be in the public domain, but this continues to be something that we work on actively.

Caspar Erskine:
 Thanks. Just out of interest, do you think there's any possibility of a potential team-up with Axiata to sort of break the dominance cycle from PT Telkom?

Ajay Bahri:  Maybe I’ll hand it over to Hans, it’s more like an M&A question. So Hans.

Hans Kuropatwa:  Well, there's nothing I can say at this point, no. but you know, we will look at all opportunities to improve the business in Indonesia, including a consolidation in due course.

Caspar Erskine:
 Brilliant, thanks for that.

Operator:  As a reminder, to ask a question please press *1. There are no further questions at this time.

Andreas Goldau:  Thank you very much, operator, and thank you all for joining today’s call. For any follow-up questions or information, I refer you to the Ooredoo website. We are looking forward to your future participation – our next call for the Q4 results is probably due some time in March next year. If you have any questions in the meantime, let us know, and please also vote for us at the Qatar Exchange survey. Thank you very much.

Operator:  That will conclude today’s conference call. Thank you for your participation, ladies and gentlemen, you may now disconnect.
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